A study of Method of Consumer’s Buying Behavior
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Summary: Inthe field of marketing, both quantitative analysis for the questionnaires and POS data and qualitative analysis
based on interview or participatory observation can be utilized to investigate consumers’ behaviors. However, it may
sometimes be difficult to derive new findings from the analysis of questionnaire or POS data. On the other hand, the
qualitative analysis has also problems, such as a high research cost and the low objectivity of results though it has a benefit of
high degree of freedom. This research focuses on integration of quantitative information and qualitative information
effectively, and proposes the methodology to evaluate a structure of consumer’s buying behavior. Specifically, the research
proposes “receipt investigation” to analyze consumer’s buying behavior from both viewpoints the quantitative and the
structured qualitative information, which consists of receipt collection and interview at the same time.

Keywords: Consumer Behavior, Receipt Research, Consumer’s Buying Behavior Structure Diagram,
Multivariate Analysis, APriori Algorithm
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